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Anti-Trust Reminder

CONFIDENTIAL

Circular Action Alliance is subject to federal, state, 
and international antitrust/competition laws and 
has a policy of strict compliance with these laws, 
without exception.

These antitrust laws prohibit competitors from 
engaging in actions that could result in an 
unreasonable restraint of trade.

Consequently, competitors must avoid discussing 
certain topics when they are together, meeting 
virtually, or at any other time:

● Prices, fees, rates, profit margins, discounts, 
promotions, rebates, or other terms or 
conditions of sale;

● Pricing strategies, methods, trends, plans, or 
timing of price changes;

● Salaries, costs, and other factors that affect 
pricing; the hiring or recruitment of other 
members’ employees;

● Allocation of markets or customers or division of 
territories; 

● Topics that may lead participants to not deal 
with or to boycott a particular supplier, 
customer, or third party;

● Reductions of output; bid-rigging;
● Or any other anti-competitive topics or 

actions.

Failure to comply with these antitrust laws will 
not be accepted.



Legal Disclaimer
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The information provided in this presentation does not, and is not 
intended to, constitute legal advice. Circular Action Alliance is not an 
attorney nor law firm and does not provide legal advice or 
recommendations. Information in this presentation is not a 
substitute for the advice of an attorney. No reader should act or 
refrain from acting on the basis of information in this presentation 
without first seeking legal advice from your attorney. All liability with 
respect to actions taken or not taken based on the contents of this 
presentation are hereby expressly disclaimed.



Agenda

1. Welcome
2. About CAA
3. Producer Reporting 

Update
4. Oregon Implementation 

Update
5. What’s Next
6. Questions

44



The U.S. PRO – Circular Action Alliance 

● Circular Action Alliance (CAA) is a 
501(c)(3) nonprofit PRO dedicated to 
implementing effective EPR laws for 
paper and packaging in the U.S.

● CAA was founded by 20 companies 
from the food, beverage, consumer 
goods, and retail industries.

● CAA has been approved to be the single 
PRO in California, Colorado, Minnesota 
and on the Maryland Advisory Council. 
CAA’s Oregon program plan was 
approved Feb. 21, 2025.
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CAA’s Mission

• CAA’s mission is to help producers comply with 
EPR laws, deliver harmonized, best-in-class 
services and work with governments, businesses 
and communities to reduce waste and recycle 
more.

CAA will:

o Meet state-specific regulatory requirements; 

o Leverage existing recycling systems and 
infrastructure; and 

o Advance the circularity of covered materials 
through collaboration with local governments, 
service providers, and recycling system 
interest holders. 
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EPR

CAA Active as PRO

EPR Enacted

Needs Assessment

Selected as PRO on 
Advisory Council

EPR

Packaging EPR in the US

PRO
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The Oregon team  
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PRO Recycling Center 

Development Lead



Producer Reporting 
Update
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Producer Reporting Update

Producer reporting numbers 
• Over 1,700 producers have submitted reports. 
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Grace period for reporting closes April 30, 2025. 

Reports accepted after April 30 may result in higher fees. 



For potential producers:

Producer Resource Center
Webinars:
• 101 Producer Onboarding, 102 Registration & Agreements, 103 Budgeting for EPR 

fees
• 201 Producer Portal Training
• 303 EPR Q&A

For registered producers:

• Information sessions & education (i.e. Reporting Workshops)
• Reporting Guidance
• Producer Portal

CAA Resources to Support Producers
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CAA’s Producer Focus

CAA is keeping producers informed by,

● Hosting more than 35 producer-focused webinars since Jan. 1, 2025

○ Webinars are ongoing. Learn more at circularactionalliance.org

● Sending out two monthly newsletters 

○ One for Oregon and one with a national focus

● Working with local and national trade associations to keep their 
members informed 
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Key Dates for Other EPR States

Colorado 

• Preliminary producer reporting deadline 
• July 31, 2025 

Minnesota 

• Producer registration deadline 
• July 1, 2025
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Stay Engaged

If you’d like to attend other Producer 
Events, scan the QR code or click the link 

to See our producer events page.

• Register!

• Producer Resource Center
o Producer resources page with FAQs, Covered 

Material/Producer guidance and other updates

• Monthly Newsletter
o The latest updates for each state & new resources

• Email us
o Email us at Producer.Support@CircularAction.org

• Attend additional Onboarding Sessions  (See QR Code )
o 101 Producer Onboarding
o 102 Registration & Agreements
o 103 Budgeting for EPR fees
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If you haven’t yet registered, please click 
this link or scan the QR code below

covered producer registration form.
This is the first step in the producer 

registration process

https://circularactionalliance.org/events-feed?category=Producer+Event
https://www.circularactionportal.org/producers/s/producer-registration
https://circularactionalliance.org/newsletter-subscription
mailto:Producer.Support@CircularAction.org
https://docs.google.com/forms/d/1_6-vxIfDVbJfw9p3Q822Q7qu-gS-VhWz9cQT0pA_6jM/viewform?pli=1&ts=64fb738d&pli=1&edit_requested=true


2025 2026 2028

2026 Fees 
Announced 

Oct 1 
Full Data Year 2024 

2027

Producers Register 
& Report Data by

Mar. 31
Full 2024 Data Year

2028 Fees Set 
Oct 1

Full Data Year 2026

2027 Fees 
Announced

Oct 1
Full Data Year 2025

Producer deadline to join PRO

Program deadlines

Producers reporting to PRO

Fees announced

Legend:

2025 Fees Announced
June Invoices issued
Full Data Year 2024 Report year: 

2026

Report date: 
May 31

Data year:
2025 

Program Plan 
Ends 12/31/27

Oregon Implementation Timeline
July 1, 2025: USCL collection, PRO Recycling Center rollout begins

July 1, 2025: Producers begin paying fees

July 1, 2025: Funding Disbursement Begins for LG/SP/CPRF Systems Improvements

LCA 
reports due 

Aug/Sept
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Report year: 
2027

Report date: 
May 31

Data year:
2025 

Producers 
Portal Closes 

Apr. 30



System Expansion 
Update
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PRO Funding Obligations and Objectives

● System expansion and improvements – expanding access to recycling across 
the state.

● Funding to support the collection and processing of recyclables – ensuring 
recyclables are efficiently collected, sorted, and sent to market, no matter 
where they come from in the state. 

● PRO Recycling Centers – more recycling options beyond the bin. 

● Education and Outreach – providing consistent statewide education and 
outreach to help Oregonians recycle with confidence. 
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Priority A Consultation Launch (15 Communities)

● First consultations with all Priority A Communities is complete. 

● Priority A Communities:

● Total investment in priority A communities is more than $16,500,000 over the 
program plan.

Baker City $918,100 Boardman $1.11M

Baker County $1.41M Morrow County $70,000

Coos Bay $2.31M Hermiston $1.70M

Coquille $77,000 Pendleton $1.88M

North Bend $203,000 Umatilla $129,500

Roseburg $1.38M Umatilla County $3.03M

Cottage Grove $486,100 The Dalles $798,490

Milton-Freewater $1.06M



PRO Recycling 
Center Update
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PRO Recycling Centers Overview

● Over the course of the program plan, CAA will 
build out the network of PRO Recycling Centers 
and collection points across the state. 

● PRO Recycling Centers provide Oregonians 
access to collection sites for materials that:

○ Are on the PRO Recycling Acceptance List 
and can be recycled

○ Can't be easily sorted with USCL materials

○ Have proven Responsible End Markets 
(REMs) 
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An example of other 
recycling centers. 



Aluminum 
foil and foil 
products

Shredded 
paper

Plastic bags & 
stretchy plastic

Rigid plastic 
package handles
(6-pack handles)

Round 
plastic Lids

Block white 
expanded 

polystyrene*

PRO Recycling Acceptance List
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Buckets and bulky 
plastic containers

*Special collection 

Glass bottles and
jars



Glass Collection in Oregon

● CAA aims to preserve the existing glass collection, add to its 
effectiveness, and introduce additional collection points for glass 
through the PRO Recycling Center network. 

● All communities with curbside glass collection are encouraged to 
continue to offer the service and will receive a financial incentive from 
CAA to do so.
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Recycling Centers could be a 
future collection point for 

return of reusables.  

Refill

CAA will ensure glass is 
delivered to responsible end 

markets (REMs)

Future Glass Collection at PRO Recycling Centers
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New PRO Recycling Centers will 
represent an expansion of 
glass recycling services.

Transportation logistics 
planned to be managed by 

OBRC 

PRO Recycling Centers 
provide new collection points 

for glass recycling



Proposed PRO Recycling Center Rollout

● CAA Oregon is developing a partnership with Oregon Beverage Recycling Cooperative 
(OBRC) to provide logistics, material collection, transportation and aggregation 
services for our PRO Recycling Centers statewide. 

● Roll-out of PRO Recycling Centers will follow a regional strategy starting in Q3 2025:
o Region 1 – Southern OR

o Region 2 – Central OR

o Region 3 – Eastern OR

o Region 4 – Northwest OR

o Region 5 – Central/Coastal OR

● This regional roll-out strategy allows CAA to focus on operational excellence, focused 
communication and continuous improvement as we gather data and learn.

● We are creating a service agreement with OBRC, which we anticipate finalizing in spring 
2025.

24



Education & 
Outreach Update 
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Campaign Ecosystem of Messaging

A variety of messaging channels enables wide reach to diverse populations. Localized 
& statewide messages complement each other and guide the public to where they can 
find information.
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Localized,  
Instructional

LOCAL WEBSITE
& SOCIAL

CART 
TAGS

PRINT MAIL

SIGNAGE

E-NEWSLETTER

Local Govts and Service 
Providers control content 

for local outreach; CAA 
provides asset resources

Statewide, 
Motivational

RADIO

PRINT

PRO SOCIAL

PRO CAMPAIGN 
WEBSITE
(Batch 3)

A central place 
for answers & 
engagement!

EARNED 
MEDIA

Deployed by CAA



Brand Look & Feel

● Mission: Make recycling easier and more effective with convenient services, clear 
guidance and meaningful support so all can participate in a trusted system that 
works.

● Attributes: Reliable, trusted, empathetic, bold.

● Tone: Friendly, approachable, helpful, enthusiastic.

● Main message: Be a part of making a better recycling program.

27



28

E&O Materials – Recycling Guide

Larger list of metals and 
glass collection 

Smaller list of metals and 
no glass collection 
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Label for identifying recycling roll carts

Icons of key contaminants

Other items include:
● Material illustrations and 

standardized terminology

● Newsletter text

E&O Materials – Label and “No” Icons
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Info Card

Cart tags
Lorem ipsum will be used 

for a second language

E&O Materials – Educational (DRAFT)
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E&O Materials – Educational (DRAFT) 

Large Poster (36”x24”) Recycling Container Decals 
(8”x8”)



32

Billing insert - Spanish 

Social media graphics

E&O Materials – Educational (DRAFT) 



E&O Materials – Statewide Ads (DRAFT) 
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Draft social media posts

Tagline - Together, we can do this

This campaign homes in on the pride Oregonians put into everything they do, including 
recycling. We’ll showcase places of pride along with families and individuals across the 
state, in their neighborhoods, homes, and businesses, connecting their pride with the 
importance of Oregon staying at the forefront of recycling. 



What’s Next?
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Next Steps 

● April & May: Report validation, CAA vendor setup, fee rates 
announced

● May: Responsible End Markets (REMs) and Bonus C program 
plan amendment. 

○ The REMs amendment looks to harmonize this standard across 
states with packaging EPR.

○ Bonus C will grant a produce bonus for packing reuse and refill. 
● June: Invoices issued to producers

● July: Payment due to CAA and the program starts!
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Circular Action Alliance

Producer.Support@circularaction.org

CircularActionAlliance.org

@CircActAlliance

@CircularActionAlliance

Thank You
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